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Learning Objectives

É Review International Marketing 
Blunders

É Understand Key Marketing Concepts

É Review Product Considerations

É Understand the importance of 
building customer relationships 
internationally 



International Marketing Blunders
É The company Electrolux, a Scandinavian company that 

manufactures and sells vacuum cleaners, first attempted to 
market in the United States in the 1970s. Their chosen slogan 
was, "Nothing sucks like an Electrolux." 

É When American car company GM tried to market its popular 
Chevy Nova in Latin America, sales were extremely disappointing. 
They only later realized that the term "Nova" means "doesn't go." 

É The American baby food company Gerber, usually sells its jars of 
baby food with a picture of the Gerber Baby on the label. In 
certain areas of the Middle East, it is customary to put pictures of 
the contents on the label, largely due to high illiteracy rates 
among women. When Gerber put the Baby on the label, people 
thought that it was actually made from babies. 

É A German consumer goods company that tried to market and sell 
toilet paper and other paper goods in the United States named 
their goods, "Krapp."

É When Pepsi tried to use its slogan, "Come Alive with Pepsi" in 
China, the translation came to mean, "Bring back your dead 
ancestors with Pepsi.ò

Source: http://everything2.com/title/Marketing%2520blunders



É The Swedish furniture giant IKEA somehow agreed upon the name 
"FARTFULL" for one of its new desks. Enough said..

É When Braniff International Airways translated a slogan touting its 
upholstery, ñFly in leatherò, it came out in Spanish as ñFly nakedò.

É There are several examples of companies getting tangled up with bad 
translations of products due to the word "mist". We had "Irish Mist" (an 
alcoholic drink), "Mist Stick" (a curling iron from Clairol ) both flopping as 
"mist" in German means dung/manure. Fancy a glass of Irish dung?

É In 2002, Umbro the UK sports manufacturer had to withdraw its new 
trainers (sneakers) called the Zyklon. The firm received complaints from 
many organisations and individuals as it was the name of the gas used by 
the Nazi regime to murder millions of Jews in concentration camps.

É Sharwoods , a UK food manufacturer, spent £6 million on a campaign to 
launch its new 'Bundh' sauces. It received calls from numerous Punjabi 
speakers telling them that "bundh" sounded just like the Punjabi word for 
"arse".

As can be seen with these few examples, international business 
and especially international marketing has opened the door to a 
few laughs. With the increasing amount of globalization occurring 
today, it will be interesting to see what blunders may come.

International Marketing Blunders Cont..



Overview of Key Concepts - I

Organization Level Type of Strategic Plan Key Strategic Decisions

Corporate level Corporate strategic plan Corporate vision

Corporate objectives and resource 

allocation

Corporate growth strategies

Business-unit composition

Business unit level Business strategic plan Market scope 

Competitive advantage

Marketing strategic plan Target market approach

Marketing mix approach
Source: Marketing Principles and Perspectives, Bearden et al. (2004)

Functional level 

(Marketing)



Key Concept II
É International Business focuses on teaching 

about business functions.  International 
Marketing focuses on teaching marketing 
functions.

ÅFocus on Target Market

ÅFocus on Marketing Mix


